
AN IRREPLACABLE RETAIL 
CONDOMINIUM UNIT AT 

THE CORNER OF 17TH AND 
CHESTNUT STREET 

OFFERING MEMORANDUM

1628 CHESTNUT STREET 
PHILADELPHIA, PA, 19103
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THE OFFERING

GLA ~15,600 SF

Lease Type Retail Condo

Rent Commencement 9/29/2026

Lease Commencement 12/29/2025

Lease Expiration 1/31/2037

Store Opened February 2026

Increases 2.5% Annually beginning year 6

Options One; Five-Year Option

ANNUALIZED OPERATING DATA ANNUAL RENT % INCREASE ANNUAL YIELD

Year 1-5 $663,443

Year 6 $680,039 2.50% 6.15%

Year 7 $697,030 2.50% 6.30%

Year 8 $714,456 2.50% 6.46%

Year 9 $732,317 2.50% 6.62%

Year 10 $750,625 2.50% 6.79%

Option Year 1 $769,390 2.50%

Option Year 2 $788,625 2.50%

Option Year 3 $808,341 2.50%

Option Year 4 $828,549 2.50%

Option Year 5 $849,263 2.50%

$11,057,383
P U R C H A S E  P R I C E

6.00%
C A P  R A T E

1628 CHESTNUT ST 
PHILADELPHIA, PA, 19103

10
Y E A R S  R E M A I N

PRIME 
CENTER CITY
R E T A I L  C O N D O

ANNUAL RENT INCRE ASE 
AF TER YE AR 6 

SIGNIFICANT
D E P R E C I A T I O N  B E N E F I T S 

A V A I L A B L E

2.50%$

6.23% cap 
average yield 

over first  
10 years!
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TENANT OVERVIEW
Rally House, founded in 1989, is a family-run business created by Tim and Mabel “Peg” 
Liebert more than three decades ago.  Peg Liebert began developing an idea called “Mabel’s 
Kitchen”, which initially took the form of a mail order catalog selling apparel, gifts, and Kansas 
themed merchandise. With help from her husband and children, this idea evolved into a brick 
and mortar venture known as Kansas Sampler, which grew into five retail stores across the 
Kansas City metro, offering Kansas Jayhawks, Kansas State Wildcats, Kansas City Chiefs, 
and Kansas City Royals merchandise.  

Throughout the 1990s and early 2000s, Kansas Sampler continued to grow, driven by 
increasing demand for officially licensed sports apparel. The Liebert family recognized that 
fans wanted more team specific gear, and their stores became a go-to destination for local 
NCAA and professional team merchandise. 

In the late 2000s, Tim and Peg appointed their son, Aaron Liebert, as CEO. The young 
Liebert, an accelerated graduate of The George Washington University, saw a new vision for 
the company in the rapidly changing e-commerce landscape. Under Aaron’s leadership—
the company shifted strategy, expanding beyond Kansas-specific products, and pushed 
forward with significant store expansion and its e-commerce initiative. This led to a major 
transformation: Kansas Sampler rebranded as Rally House - a new national brand. 

After the rebrand, and particularly in the early 2020’s, Rally House began opening stores in 
new regions across the Midwest, South, and Northeast. Since 2020, when Rally House had 
just 70 locations, the brand has grown rapidly. By mid 2024, they opened their 200th location. 
Today, the chain has 315 locations across 27 states, and its largest landlord is Simon Property 
Group with approximately 30 locations in the REIT’s malls and outlet centers. While malls 
were a convenient, and fast growth path for the chain, its leaderships saw more “generational” 
expansion opportunities to open locations across larger college-towns, and major US cities 
where there was an intense sport-loving audience. By 2025, Rally House had become one 
of the fastest growing sports retailers in the U.S. and has “flagship” stores at locations like 
Wrigley Field, Cleveland’s Gateway District, St. Louis’s Ballpark Village, and addresses like 
16th & Chestnut Street in Philadelphia. 

Rally House’s growth has been anchored by a wide assortment of officially licensed 
merchandise representing the NFL, NBA, MLB, NHL, MLS, and hundreds of NCAA teams, 
along with regionally inspired local apparel, gifts, and décor. Stores within each city or town 
are often branded (e.g. Rally House Philadelphia) and merchandised around that “local” fan’s 
teams. The company’s product line lacks direct brick and mortar competition beyond the 
LIDS chain. Additionally, its focus on higher end brands like Cutter & Buck, Tommy Bahama, 
and Dooney & Bourke set it apart from the mainstream merchandise outlets. The company 
also has major conference partnerships with larger universities (Big Ten, Kansas State, 
Kansas, Pittsburgh and others). 

EXECUTIVE 
SUMMARY

Privately Held, family-owned  
chain operating since 1989

Top 10!  
fastest growing retail  

brands in the U.S. 
(via CNBC/Yelp per LinkedIn post) 

 

Offers wide assortment of officially 
licensed merchandise representing the 

NFL, NBA, MLB, NHL, MLS, and  
hundreds of NCAA teams, in  

315 physical stores plus online

 
 

Uniquely carries brands such as  
Cutter & Buck, Tommy Bahama,  

and Dooney & Bourke

$
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INVESTMENT HIGHLIGHTS

A GENERATIONAL LOCATION IN A SPORTS LOVING CITY – After more than 28 years, the 
southeast corner of 17th and Chestnut Street is available for sale following the recent departure of 
Rite Aid. The new tenant, expanding retail brand Rally House, has executed a new 10-year lease 
and is now open for business in this highly desirable urban retail condominium unit underneath 
the Club Quarters hotel. Rally House, a privately held family-owned business, operates more than 
315 stores nationally, and plans to open an additional 30 units in 2026. The chain is the leading 
retailer of licensed sports apparel for various professional and collegiate brands. 

The 15,600 square-foot space has 72 feet of frontage along Chestnut Street and high interior 
ceilings as it was once Provident Bank Trust’s headquarters. Rite Aid occupied this building for 
more than two decades, and upon their departure, ownership received several proposals from 
national credit tenants to backfill this premier location. Ownership selected Rally House due to 
the company’s exceptional growth trajectory, operational track record, and the lack competition 
for high-end licensed sports apparel in Center City Philadelphia. 

Rally House currently operates two other Philadelphia locations near the campuses of Temple 
and Drexel, with approximately 20 additional locations in suburban shopping centers and malls 
throughout the greater Philadelphia area. The success of these locations over the last decade was 
a driver for this new “flagship” location. Given the city’s deep passion for its professional sports 
teams, Rally House executed a new 10-year lease in December 2025 and had its grand opening 
in March 2026. The lease features 2.5% annual rental increases beginning in year 6 and in each 
option period, providing an excellent hedge against inflation. This opportunity offers investors the 
chance to acquire a generational-quality urban retail condominium unit leased to a successful 
and expanding retail brand that aligns perfectly with Philadelphia’s cultural fabric.  

PHILADELPHIA: AN IDEAL MARKET FOR RALLY HOUSE BUSINESS – Philadelphia is widely 
known as one of the most passionate sports cities in the Country. This Rally House location will 
benefit from limited competition and a vast number of nearby college teams, local professional 
teams, and major sporting events. The store is in walking distance to several major universities 
with a combined enrollment over 91,000 students - University of Pennsylvania, Drexel University, 
Temple University, and Thomas Jefferson University. Professional sports teams include the 
Philadelphia Eagles, Philadelphia Phillies, Philadelphia 76ers, Philadelphia Flyers, and Philadelphia 
Union, all of which drive year-round demand for licensed merchandise. This very demand has 
made Philadelphia one of Rally House’s Top 3 markets for sales revenue in the entire country. 

SPORTS CENTRIC CULTURE EXPANDED! – This year, Philadelphia hosted several major sporting events 
including games from the 2026 NCAA Men’s Basketball Tournament, matches during the 2026 FIFA World Cup, 
and the 2026 MLB All Star Game. Center City is often the location of numerous championship parades for the 
various sports teams. This site is well-located to service the thousands that attend those Super Bowl and World 
Series parades. It is also notable that both SEPTA subway stations and Regional Rail stations from the surrounding 
suburbs are within three blocks of the Property, allowing for convenient for pre-and post-game visits to the store. 

PRIME CHESTNUT STREET LOCATION – Located along Chestnut Street in the heart of Center City, the property 
benefits from one of Philadelphia’s most active retail corridors which is highly synergic to Rally House. The 
location sits within a dense concentration of national retailers, restaurants, office buildings, residential towers, 
and hotels. The intersection of 17th and Chestnut Street is widely recognized as one of the highest pedestrian-
traffic intersections in Center City. Rally House benefits from exceptional visibility and continuous exposure to 
24/7 traffic, while being strategically surrounded by a dense concentration of nationally recognized retailers, 
restaurants, and entertainment destinations that drive consistent consumer activity throughout the day and 
evening. Studies conducted in recent years indicate that this corridor experiences average daily pedestrian counts 
approaching 30,000, providing exceptional exposure for retailers. The surrounding area features strong foot traffic 
from nearby destinations including Rittenhouse Square, Philadelphia City Hall, the Center City office district, and 
the Theater District. The location is further supported by outstanding transit connectivity through SEPTA, with 
multiple subway lines, regional rail stations, and bus routes located within a few blocks.

Further, the property sits amid one of the highest concentrations of hotel rooms in all of  Philadelphia, with 3,469 
rooms within a short walk of the site. Notably, Club Quarters (275 rooms) operates directly above the store, and 
nearby hotels include the Sofitel Philadelphia (306 rooms), Westin Philadelphia (294 rooms), Hotel Palomar (230 
rooms), W Philadelphia (295 rooms), Element by Westin (460 rooms), Sonesta Philadelphia (439 rooms), Motto 
by Hilton (252 rooms), AKA Rittenhouse Square (78 rooms), Hyatt Centric Center City (332 rooms), the historic 
Bellevue Hotel (172 rooms), and the Ritz Carlton Philadelphia (336 rooms). This cluster creates a consistent flow 
of tourists, business travelers, and convention attendees, enhancing daytime, evening, and weekend pedestrian 
traffic along Chestnut Street. 

Buildings of this scale and character are virtually irreplaceable in Center City Philadelphia. The combination of large-
format square footage, historic architectural character, exceptional pedestrian traffic, and immediate proximity to 
the city’s densest concentration of hotel rooms cannot be replicated under today’s zoning, construction, or cost 
environment. This creates a truly generational urban retail opportunity at the center of Philadelphia’s tourism and 
commercial core.

EXCEPTIONAL CENTER CITY 
PHILADELPHIA (CBD) CORNER 

LOCATION WITH NEW  
LONG-TERM LEASE

NNN LEASE WITH 2.50% 
ANNUAL RENT INCREASE 

BEGINNING IN YEAR 6 

HIGH PEDESTRIAN-TRAFFIC 
CORRIDORS WITH 3,400 HOTEL 

ROOMS PROXIMATE

RAPIDLY EXPANDING 
NATIONAL SPORTS 

MERCHANDISER 

ON MARKET IN 
OVER 28 YEARS

CBD 
CORNER

2.50% 
ANNUAL 

3,400 HOTEL 
ROOMS

315-STORE 
CHAIN

1ST 
TIME



CHESTNUT STREET

17
TH

 ST
RE

ET





20th CITY HALL

MARKET

RITTENHOUSE SQUARE LOCUST

WALNUT

SANSOM

CHESTNUT

JFK

BROAD

BROAD

15th

15th

16th

16th

17th

17th

18th

18th

19th

19th

20th

CV
S

19
19

 - 
Na

f N
af

 Gr
ill

18
35

 - 
Pla

ne
t F

itn
es

s
Cit

ize
ns

 Ba
nk

PN
C B

an
k

18
01

 - 
De

vo
n &

 Bl
ak

ely

173
5 -

 Fe
de

lit
y

PS
C

170
1 -

 Tr
um

ar
k

16
35

 - 
Tru

ist

16
28

 - 
Ch

as
e B

an
k

16
01

 - 
Sw

ee
tg

re
en

16
00

 - 
Re

pu
bli

c B
an

k

151
5 -

 Fi
rst

 Tr
us

t
151

4 -
 Ci

tiz
en

s B
an

k
Sta

rb
uc

ks
 - 

150
0

PN
C B

an
k

Ch
ar

les
 Sc

hw
ab

Jo
s A

 Ba
nk

W
ell

s F
ar

go
 - 

170
0

176
0

Ru
th

’s 
Ch

ris
 - 

18
00

So
ne

sta

W
SF

S

Ba
nk

 of
 Am

er
ica

 - 
18

18

TD
 Ba

nk

Sta
rb

uc
ks

BB
&T

 - 
20

40
Sa

nt
an

de
r

19
39

 - 
Ne

w 
Im

ag
e A

rt 
& 

Fra
m

ing
19

37
19

35
 - 

Sto
ck

19
33

 - 
Im

ag
e H

air
 Sa

lon
19

31 
- C

ali
fo

rn
ia 

Clo
se

ts
19

29
 - 

Do
lce

 Ca
rin

i
19

27
 - 

Ch
es

tn
ut

 Je
we

lry
19

25
 - 

Ey
e E

nc
ou

nt
er

s
19

23
 - 

Tre
k

19
21 

- F
or

eig
n B

az
aa

r
19

19
 - 

W
illi

am
 Pe

nn
 H

ou
se

19
11 

- B
an

an
a R

ep
ub

lic
19

09
 - 

Su
ga

rin
g N

YC
19

07
 - 

De
vil

l’s
 Al

ley
19

05
 - 

Os
te

ria
 An

na
19

03
 - 

Dr
ink

er
’s 

Pu
b

19
01

 - 
Je

ni’
s I

ce
 Cr

ea
m

173
7 -

 T-
Mo

bil
e

173
5 -

 H
ey

 Da
y

173
3 -

 Su
ga

r &
 Br

on
ze

d
173

1 -
 Da

ve
’s 

Ho
t C

hic
ke

n
172

9 -
 Ju

st 
Sa

lad
172

7 -
 Se

co
nd

 Fe
de

ra
l S

av
ins

=g
s

172
5 -

 Th
e S

ha
de

 St
or

e
172

3 -
 Ku

ra
 Su

sh
i

171
9 -

 Gr
ac

e L
ov

es
 La

ce
171

7 -
 Pa

ris
 Ba

gu
et

te
171

5 -
 As

ian
 Fo

od
 H

all
171

3 -
 CA

VA
171

1 -
 Fo

r E
ye

s
170

9 -
 St

ar
bu

ck
s

170
3 -

 Su
ng

las
s H

ut
170

1 -
 Th

e V
ita

m
in 

Sh
op

pe

18
39

 - 
Ba

nk
 of

 Pr
inc

eto
n

18
37

 - 
Cra

zy
 Su

sh
i

18
35

 - 
Ma

nd
ar

in 
Pa

lac
e

18
31 

- W
illi

am
 Sc

hw
ar

tz 
Je

we
lry

18
31 

- R
oo

as
t A

pt
. H

ot
el

Bo
ys

 Pa
rk

ing
 Lo

t
18

13 
- S

we
et

 Gr
ee

n
18

11 
- J

oa
n S

he
pp

18
07

 - 
Ta

ylo
r C

hip
18

05
 - 

Blu
e S

ole
 Sh

oe
s

18
01

 - 
Th

e C
on

tin
en

ta
l

16
25

16
25

16
25

16
25

16
25

153
5 -

 J.
Cre

w 
Ou

tle
t

153
5 -

 Ce
nt

ra
l N

ail
s

153
3 -

 Gi
ov

an
i’s

152
9-

31 
- F

ive
 Be

low
152

7 -
 Fi

ve
 Gu

ys
152

5
152

3 -
 Fa

bio
’s 

Me
ns

we
ar

151
9 -

 21
 - 

Fo
ot

 Lo
ck

er
151

7
151

1-1
5 -

 W
en

dy
’s

150
9 -

 Du
nk

in’
 

150
1-0

7 -
 W

ell
s F

ar
go

14
39

 - 
Do

lce
 It

ali
an

14
14

 So
ut

h P
en

n S
qu

ar
e

Th
e R

es
ide

nc
es

 at
 th

e R
itz

 Ca
rlt

on

14
01

 - 
Th

e R
itz

 Ca
ro

lto
n

Ins
om

nia
 Co

ok
ies

133
7 -

 Fo
go

 De
 Ch

ao
131

9 -
 Cr

ab
 N

ola

Di
m

 Su
m

 H
ou

se
 by

 Ja
ne

 g 
- 1

93
0

Ni
ne

te
en

 Th
irt

y A
pa

rtm
en

ts 
- 1

93
0

A-
Z P

ar
k

Ve
da

 - 
19

20

CV
S -

 18
26

Je
 Su

is 
Jo

lie
 - 

18
24

Va
lia

nt
 - 

18
22

Bo
yd

s -
 18

18
18

14
-17

18
12-

14
18

16
Pr

op
os

ed
 De

ve
lop

m
en

t -
 18

08
-10

Sc
hw

ar
tz 

Fin
e P

ain
tin

gs
 - 

18
06

Pla
ya

 Bo
wl

s -
 18

04
Ce

nt
ra

l N
ail

s -
 18

02
&P

izz
a -

 18
00

Al
len

 Ed
m

on
ds

 - 
173

6
MA

C -
 17

34
Bi 

Br
un

o B
ro

s. 
Ma

rk
et

 - 
173

0-
32

Be
nja

m
in 

Lo
ve

ll S
ho

es
 - 

172
8

Su
ra

 In
dia

n G
ril

l -
 17

26
Ma

ttr
es

s F
irm

 - 
172

2-
24

Ja
co

bs
 - 

171
8

Gr
an

 Ca
�e

 L’A
qu

ila
 - 

171
6

Se
ph

or
a -

 17
14

Ba
rn

es
 &

 N
ob

le 
- 1

70
4

No
rd

str
om

 Ra
ck

    
    

    
    

    
    

 - 
170

0

 - 
16

28
-3

6
Clu

b Q
ua

rte
rs 

Ho
te

l -
 16

28
Da

vio
’s 

(2
nd

 Fl
oo

r) 
- 1

62
8

Me
n’s

 W
ar

eh
ou

se
 - 

16
24

-2
6

 Ar
t I

ns
tit

ut
e o

f P
hil

ad
elp

hia
 - 

16
22

Ol
d N

av
y -

 16
18

D|
G -

 16
16

Ch
es

tn
ut

 Di
ne

r -
 16

14
Un

i Q
lo 

- 1
60

8
2n

d S
tre

et
 US

A -
 16

06
 M

cD
on

ald
’s 

- 1
60

4
W

on
de

r -
 16

00

JD
 Sp

or
ts 

- 1
53

0

Po
rta

be
lla

 - 
152

8

Em
pir

e B
eu

ty
 Sc

ho
ol 

- 1
52

2

Bu
�a

lo 
Ex

ch
an

ge
 - 

152
0

Am
m

a’s
 So

ut
h I

nd
ian

 Cu
isi

ne
 - 

151
8

Po
pe

ye
s -

 15
16

Sa
m

su
n F

oo
tw

ea
r -

 15
14

Kid
’s 

Fo
ot

 Lo
ck

er
 - 

151
0-

12

Ha
pp

y M
ar

k -
 15

08

Sta
ple

s -
 15

00

De
l F

ris
co

’s 
- 1

42
6

Vy
be

 Ur
ge

nt
 Ca

re
 - 

14
20

-2
2

Pe
nn

 Te
ch

 Sc
ho

ol 
- 1

41
6

DT
LR

 - 
14

14

Pr
inc

e M
us

ic 
Th

ea
te

r -
 14

12

Ete
rn

ity
 Fa

sh
ion

 - 
14

10

Th
e C

ap
ita

l G
ril

le 
- 1

33
8

Lu
ck

y S
tri

ke
 - 

133
6

F1 
Ar

ca
de

 - 
133

0

Bli
ck

 - 
133

2

U-
Ba

hn
 - 

132
0

Br
u C

ra
ft 

x W
ur

st 
- 1

316

19
29

 - 
H&

R B
loc

k

19
11 

- T
he

 La
ur

el

19
01

 - 
Fir

st 
Tru

st 
Ba

nk

18
49

 - 
PN

C B
an

k

18
47

 - 
Tru

ist
 Ba

nk

18
45

 - 
O¡

ce
 Bu

ild
ing

18
45

 - 
Ve

nd
ito

re
 by

 Gi
or

da
no

Pa
rk

ing
 Ga

ra
ge

18
11 

- R
es

cu
e S

pa

18
05

 - 
Bo

rro
m

ini

18
01

 - 
An

th
ro

po
log

ie

173
7 -

 AK
A B

ar
173

4 -
 La

go
s

173
3 -

 Tu
m

i
172

9 -
 M

ad
ew

ell
172

5 -
 Ar

itz
ia

172
3 -

 Re
fo

rm
at

ion
171

9-
21 

- J
-C

rew
171

5 -
 Ti

�a
ny

 &
 Co

.
171

3 -
 Te

m
pu

r-P
ed

ic
171

1 -
 Ph

ila
de

lph
ia 

Ru
nn

er
170

9 -
 Ve

ro
nic

a B
ea

rd
170

7 -
 Bl

ue
 M

er
cu

ry
170

5 -
 Vu

or
i

170
3 -

 Br
oo

kli
ne

n
170

1 -
 Vi

nc
e.

16
29

 - 
Ca

pit
al 

On
e C

afe
16

27
 - 

Ur
ba

n O
ut

fit
te

rs
16

25
 - 

Fig
s

16
23

 - 
Sta

rr 
Re

sta
ur

an
t

16
19

 - 
Ne

w 
Ba

lan
ce

16
17 

- J
or

da
n W

or
ld 

of
 Fi

gh
t

16
15 

- P
ro

po
se

d H
er

m
an

 M
ille

r
16

13 
- P

an
do

ra
16

11 
- T

hir
dL

ov
e

16
07

-0
9 -

 Ap
ple

16
05

 - 
Int

er
ior

 De
fin

e
16

01
 - 

Ra
g &

 Bo
ne

152
9 -

 Go
vb

er
g/

Ro
lex

152
5 -

 M
eju

ri
152

3 -
 W

ar
by

 Pa
rk

er
152

1
151

9 -
 In

do
ch

ino
151

7 -
 St

ate
 &

 Li
be

rty

151
3 -

 Pr
op

. M
itc

he
ll &

 N
es

s
151

1 -
 Gi

l T
rav

el
151

1- 
PN

C B
an

k

150
7 -

 Jo
yb

ird

150
3 -

 So
la 

Sa
lon

s
150

1 -
 AT

&T

14
35

 - 
Dr

ex
el 

Bu
ild

ing

14
29

-3
3 V

fin
ity

14
27

 - 
7th

 Av
en

ue
 Fu

rn
itu

re

14
23

-2
5 -

 Le
 Pa

in 
Qu

ot
idi

en

14
11-

17 
- F

igh
t C

lub

14
01

 - 
Cit

ize
ns

 Ba
nk

W
ell

s F
ar

go

10
 Th

ou
sa

nd
 Vi

lla
ge

s

Br
ick

 W
or

ks

131
7 -

 Ph
ot

o P
op

 Ph
illy

131
5 -

 Am
er

ica
’s 

Be
st

130
5 -

 H
oli

da
y I

nn

130
1 -

 Ph
ila

 Cl
ub

TD
 BA

nk
 - 

172
6

Lo
ve

sa
c -

 17
24

At
hle

ta
 - 

172
2

Lu
lul

em
on

 - 
172

0

Gl
os

sie
r -

 17
16

Pie
tro

’s 
- 1

714
Sa

atv
a -

 17
12

171
0

170
8

170
6

Dr
. M

ar
te

ns
 - 

170
4

Ab
er

cro
m

bie
 - 

170
2

Cit
ize

ns
 Ba

nk
 - 

170
0

Ch
as

e B
an

k -
 16

36
W

ell
s F

ar
go

 - 
16

34
Fre

e P
eo

ple
 - 

16
32

Go
rja

na
 - 

16
30

Pa
pe

r S
ou

rce
 - 

16
28

Sa
nt

an
de

r -
 16

16
Th

eo
ry

 - 
16

16
Co

re
 Po

we
r Y

og
a -

 16
16

Al
o Y

og
a -

 16
08

L’O
cci

ta
ne

 - 
16

06
Ma

rin
e L

ay
er

 - 
16

04
Fa

he
rty

 - 
16

00

Sta
rb

uc
ks

 - 
152

8

Qd
ob

a -
 15

28

Ae
so

p -
 15

28

As
ht

on
 Ci

ga
r B

ar
 - 

152
8

Ho
lt’

s C
iga

rs 
- 1

52
2

Le
va

in 
- 1

518

Ch
ipo

tle
 - 

151
2

T-
Mo

bil
e -

 15
06

Bu
tch

er
 an

d S
ing

er
 - 

150
0

Th
e M

ali
n &

 Ba
th

ou
se

 - 
14

18

Th
e B

ell
ev

uv
e H

ot
el

Th
e S

po
rti

ng
 Cl

ub
Je

� 
Ch

od
or

ow
 Re

sta
ur

an
t

Le
ve

l U
p -

 13
30

Nu
ts 

to
 Yo

u -
 13

28
Du

nk
in’

 - 
132

4
IH

OP
 - 

132
0

Co
he

n’s
 Ey

ew
ea

r -
 13

18
To

as
te

d W
aln

ut
 - 

131
6

Di
m

 Su
m

 - 
131

0
Ar

ad
er

 Ga
lle

rie
s -

 13
08

Ro
se

wo
od

 - 
130

6
Ind

ian
 Re

sta
ur

an
t G

lob
ar

 - 
130

0

Lorem ipsum

- 1
60

4

CENTER CITY RETAIL MAP - A 24-HOUR LOCATION!

28K DAILY PEDESTRIAN TRAFFIC

NOTABLE RECENT OPENINGS 
WEST OF BROAD

MCDONALD’S

COMMUTER RAIL

5 MIN WALK TO 
SUBURBAN STATION
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Within a 1-mile radius, the average 
household income is $131,517

999K

7K
An average of 7,134 vehicles per day  

drive by Chestnut Street

Within a 5-mile radius, the  
population density is 998,504

$131K

REGIONAL MAP

29K
The intersection of 17th and Chestnut 

records the highest pedestrian
counts in all of Center City with average 

daily pedestrian volume of 28,860

15 minutes to Philadelphia 
International Airport
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Legal Tenant Name Rally House Stores Inc.

Guaranty Sampler Stores Inc. (Parent Company)                                                                

Notification Period to 
Exercise Options 270 Days

Landlord Obligations

Landlord, at its sole cost and expense, shall throughout the Term keep in good order, condition and repair, and replace as necessary: (i) the 
sewer, electric, utility, water and sprinkler lines servicing the Leased Premises that are located outside of the Building (and Landlord shall use 
reasonable efforts to cause the utility companies to make necessary repairs to such sewer, utility and water lines outside the Leased Premises 
that are not the responsibility of Landlord); and (ii) floor slab, structural items and exterior walls of the Leased Premises. Landlord agrees to 
make such repairs in a prompt and efficient manner after receipt of verbal or written notice from Tenant.

Tenant Obligations

Except for the repair and maintenance obligations of Landlord set forth in this Lease, Tenant, at its expense, shall promptly make all interior, 
non-structural repairs and replacements and perform maintenance in and to the Leased Premises and all equipment and fixtures in the Leased 
Premises or appurtenant to the Leased Premises, that are necessary or appropriate in order to keep the Leased Premises in good order, 
condition and repair. Without limiting the generality of the foregoing, Tenant, at its expense, shall maintain and make any and all necessary 
repairs to or replacement of: (i) that portion of any pipes, lines, ducts, wires or conduits contained within the Building and serving solely the 
Leased Premises; (ii) all windows, doors, glass, window frames and door frames that are contained in or about the Leased Premises; (iii) 
Tenant's signs; (iv) electrical, mechanical, HVAC and plumbing equipment and fixtures serving solely the Leased Premises; and (v) sidewalks, 
including but not limited to snow and ice removal.

HVAC Maintenance

Tenant shall, during the Tenn, maintain, in full force and effect, a preventative maintenance and service contract with a reputable service 
provider approved by Landlord for at least semi-annual maintenance of the HVAC systems serving the Leased Premises (the "HV AC 
Maintenance Contract"), and Tenant shall provide a copy of the same to Landlord upon request. Notwithstanding anything contained to 
the contrary in this Section 6.3, Landlord shall, at its sale cost, be responsible for the repair or replacement of such units prior to the initial 
replacement of any such unit(s); provided, however, Landlord shall not be responsible for the cost of any repair or replacement to a HV AC 
unit serving the Leased Premises if (i) such repair or replacement is made necessary due to the negligence or willful misconduct of Tenant, its 
agents, employees, contractors, licensees or invitees, or (ii) Tenant failed to maintain the HVAC Maintenance Contract as required 
herein. Following the initial replacement of any HVAC unit hereunder by Landlord (to the extent required to be performed by Landlord 
hereunder), Landlord shall assign all warranties to Tenant and Tenant shall be responsible, at its sole cost, for any and all future  maintenance, 
repairs and replacements of any HVAC units.

Base Rent Abatement Tenant shall have nine (9) months of Base Rent abated upon the Leased Premises being delivered to Tenant. Base Rent shall commence on 
September 29, 2026 (the "Rent Commencement Date").

LEASE ABSTRACT
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Assignment & 
Subletting

Tenant agrees not to assign or in any manner transfer this Lease or any estate or interest therein, and not to lease or sublet the Leased Premises 
or any part or parts thereof or any right or privilege appurtenant thereto, and not to allow anyone to conduct business at, upon or from the Leased 
Premises (whether as concessionaire, franchisee, licensee, permittee, subtenant, department operator or otherwise), either by voluntary or 
involuntary act of Tenant or by operation of law or otherwise without the written approval of Landlord which approval shall not be unreasonably 
withheld or delayed. In the event Tenant shall request the consent of Landlord to any assignment or subletting, then Tenant shall pay Landlord's 
reasonable attorneys' fees and processing fees incurred in connection therewith, not to exceed One Thousand Five Hundred Dollars ($1,500.00). In 
the event Tenant shall obtain Landlord consent and sublet any part of the Leased Premises or assign this Lease, the amount, if any, by which (i) all 
sums or other economic consideration received by Tenant as a result of such subletting or assignment, whether denominated rental or otherwise 
under the sublease or assignment, less any reasonable attorney fees, brokerage commissions and remodeling costs actually paid by Tenant in 
connection with such assignment or subletting. exceeds (ii) the total sums which Tenant is obligated to pay Landlord under this Lease (prorated 
to reflect obligations allocable to that portion of the Leased Premises subject to such sublease) shall be payable to Landlord as additional rental 
under this Lease without affecting or reducing any other obligation of Tenant hereunder. Tenant's right to conduct a Permitted Transfer without 
Landlord's consent pursuant to subsections (1) and (5) above is expressly conditioned upon the aggregate tangible net worth of the transferee as 
of the date of assignment (determined in accordance with generally accepted accounting principles) being equal to or better than the tangible 
net worth of Tenant as of the date of this Lease. Further, prior to effectuating any transfer pursuant to subsections (I) and (5) above, Tenant shall 
provide Landlord with at least thirty (30) days prior written notice of its intent to transfer. Within fifteen (15) days of receipt of said notice, Landlord 
may terminate the Lease by written notice to Tenant. Notwithstanding any transfer, assignment or subletting pursuant to this Section II, Tenant and 
Guarantor shall not be released from any responsibilities and shall perform all obligations imposed upon it or them hereunder.

Financial Statements
Guarantor shall, at any time and from time to time within ten (10) days after written request from Landlord, furnish Landlord with (i) a complete and 
audited financial statement of Guarantor, in a form acceptable to Landlord, and (ii) a true and complete copy of Guarantor's current tax returns. 
Such financial statement and tax returns shall cover the most recent quarterly and/or annual period as requested by Landlord.

Go Dark

In the event Tenant elects to cease operating its business from the Leased Premises for more than ninety (90) consecutive days (excluding 
Permitted Closures, as defined below), Landlord shall have the right, but not the obligation, to terminate this Lease and recapture the Leased 
Premises upon not less than thirty (30) days' prior written notice to Tenant given at any time prior to the date (if any) upon which Tenant reopens 
for business ("Landlord's Recapture Notice"), which notice shall specify the date upon which this Lease shall terminate. Unless Tenant notifies 
Landlord within ten (10) days after receiving such notice that Tenant agrees fact does reopen for business within such 30-day period, then this 
Lease shall terminate on the date set forth in Landlord's Recapture Notice as though such date were the date first set forth in this Lease for the 
expiration of the Tenn with no further option to renew or extend.

Prohibited Uses Typical Noxious Uses

LEASE ABSTRACT
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DEMOGRAPHIC SUMMARY
POPULATION 1-MILE 3-MILES 5-MILES

2030 Projection 112,622 556,570 998,504

2025 Estimate 107,818 536,666 974,474

2020 Census 99,661 510,642 956,085

2010 Census 76,313 451,475 904,857

HOUSEHOLD INCOME 1-MILE 3-MILES 5-MILES

Average $131,517 $98,022 $81,308 

Median $100,883 $75,208 $62,234 

Per Capita $76,906 $49,087 $38,306 

HOUSEHOLDS 1-MILE 3-MILES 5-MILES
2030 Projection 65,680 265,078 446,743

2025 Estimate 63,075 253,434 431,555

2020 Census 58,122 231,309 402,710

2010 Census 43,876 191,395 356,486

HOUSING 1-MILE 3-MILES 5-MILES
Median Home Value $584,330 $389,430 $277,148 

EMPLOYMENT 1-MILE 3-MILES 5-MILES
2025 Daytime Population 362,181 833,417 1,200,454

2025 Unemployment 1.48% 2.68% 3.03%

Average Time Traveled (Minutes) 28 31 33

EDUCATIONAL ATTAINMENT 1-MILE 3-MILES 5-MILES
High School Graduate (12) 0.86% 1.99% 2.36%

Some College (13-15) 9.36% 23.04% 30.82%

Associate Degree Only 5.16% 8.63% 10.93%

Bachelor's Degree Only 2.91% 4.34% 5.29%

Graduate Degree 71.29% 49.85% 36.79%

DRIVE TIMES 5-MINUTE 10-MINUTE 15-MINUTE

Population 60,129 418,097 1,100,000

Population Density (Per Sq Mile) 30,448 16,641 10,316

Area (Square Miles) 1.97 25.1 110.9
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PHILADELPHIA OVERVIEW
The Philadelphia metro encompasses 11 counties in four states: Philadelphia, Delaware, Bucks, 
Chester and Montgomery in Pennsylvania; Gloucester, Burlington, Camden and Salem counties 
in New Jersey; New Castle County in Delaware; and Cecil County in Maryland. The Delaware 
River bisects the metropolis from northeast to southwest and serves as the border between 
Pennsylvania and New Jersey. The Schuylkill River passes through the heart of Philadelphia, 
separating West Philadelphia from Center City. The Philadelphia metro contains approximately 
6.1 million residents. Although the metro has more than 360 municipalities, few have more than 
50,000 citizens. Philadelphia is the largest city with close to 1.6 million residents.

THE PHILADELPHIA ECONOMY
Drivers of the region’s economy include pharmaceuticals, biotechnology, financial services, 
education, transportation logistics, advanced manufacturing and telecommunications.

The Philadelphia area is home to nine Fortune 500 companies that operate across a broad 
spectrum of industries, including AmerisourceBergen, Comcast and Aramark.

Philadelphia is headquarters of the Federal Reserve’s Third District, which, along with the U.S. 
Mint, the Philadelphia Stock Exchange and companies such as Lincoln Financial Group and 
Vanguard, helps shape a formidable financial sector.

SHARE OF 2025 TOTAL EMPLOYMENT

MANUFACTURING

6%
PROFESSIONAL & 

BUSINESS SERVICES

16%
HOSPITALITY

9%
GOVERNMENT

12%
FINANCIAL

7%

TRADE, 
TRANSPORTATION  

& UTILITES

18%
CONSTRUCTION

4%
INFORMATION

1%
EDUCATION & HEALTH

22%
OTHER

4%+

MAJOR AREA EMPLOYERS

University of Pennsylvania

Jefferson Health System

Merck & Co.

Drexel University

Temple University and Health System

Trinity Health Corp.

Comcast

Bank of America Corp.

Children’s Hospital of Philadelphia

The Vanguard Group Inc.
* Forecast 

P
H

IL
A

D
EL

P
H

IA

MAJOR AREA EMPLOYERS

University of Pennsylvania

Jefferson Health System

Merck & Co.

Drexel University

Temple University and Health System

Trinity Health Corp.

Comcast

Bank of America Corp.

Children’s Hospital of Philadelphia

The Vanguard Group Inc.
* Forecast 
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PHILADELPHIA DEMOGRAPHICS

QUALITY OF LIFE
Philadelphia offers its residents an attractive package of economic, educational, cultural and recreational advantages. 
Its transformation from a manufacturing-based economy to one more reliant on information will continue to provide 
greater economic opportunities. In addition, the cost of living in Philadelphia is much less than in other major East Coast 
markets. Philadelphia provides both visitors and locals with a wide array of destinations. Art and science museums are 
plentiful, and the restaurant and nightclub scene is alive in the Center City area. The metro houses major professional 
sports teams, including the Eagles (NFL), 76ers (NBA), Phillies (MLB), Flyers (NHL) and Union (MLS) in addition to 
numerous golf courses, bike paths and water-related activities.

* Forecast 
Sources: Marcus & Millichap Research Services; BLS; Bureau of Econom ic Analysis; Experian; Fortune; Moody’s 
Analytics; U.S. Census Bureau

The metro is expected to add nearly 122,000 people over the next five years, which will result in the formation of nearly 
70,000 households.

A median home price below the U.S. level has afforded 67 percent of households to own their homes, compared with 64 
percent for the nation.

Roughly 35 percent of people age 25 and older hold a bachelor’s degree; among those residents, 14 percent also have 
earned a graduate or professional degree.

2025 POPULATION BY AGE

6%
0-4 YEARS

19%
5-19 YEARS

7%
20-24 YEARS

26%
25-44 YEARS

27%
45-64 YEARS

15%
66+ YEARS

SPORTS

EDUCATION

ARTS & ENTERTAINMENT

2023 POPULATION

6.1M
GROWTH

2%

2023 HOUSEHOLDS

2.3M
GROWTH

3%

203 MEDIAN AGE

38.6
US MEDIAN:

38

2023 MEDIAN 
HOUSEHOLD INCOME

$66.7K
US MEDIAN:

$58.8K



The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is 
intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be made 
available to any other person or entity without the written consent of Marcus & Millichap. This Marketing 
Brochure has been prepared to provide summary, unverified information to prospective purchasers, 
and to establish only a preliminary level of interest in the subject property. The information contained 
herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any 
investigation, and makes no warranty or representation, with respect to the income or expenses for the 
subject property, the future projected financial performance of the property, the size and square footage of 
the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, 
the compliance with State and Federal regulations, the physical condition of the improvements thereon, or 
the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue 
its occupancy of the subject property. The information contained in this Marketing Brochure has been 
obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not 
verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation 
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or 
completeness of the information provided. All potential buyers must take appropriate measures to verify all 
of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate 
Investment Services, Inc, a California corporation © 2026 Marcus & Millichap.  All rights reserved.

Non-Endorsement Notice
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee 
identified in this marketing package. The presence of any corporation’s logo or name is not intended to 
indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, 
its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and 
is solely included for the purpose of providing tenant lessee information about this listing to prospective 
customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE MARCUS & 
MILLICHAP AGENT FOR MORE DETAILS.

CONFIDENTIALITY AGREEMENT
Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:
The information contained in this Marketing Brochure has been obtained from sources we believe to be 
reliable.  However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & 
Millichap conducted any investigation regarding these matters.  Marcus & Millichap makes no guarantee, 
warranty or representation whatsoever about the accuracy or completeness of any information provided.
As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy 
and completeness of all material information before completing any purchase.  This Marketing Brochure 
is not a substitute for your thorough due diligence investigation of this investment opportunity.  Marcus & 
Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.
Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only 
and do not represent the current or future performance of this property.  The value of a net leased property 
to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent 
investigation of any net leased property to determine to your satisfaction with the suitability of the property 
for your needs.

Like all real estate investments, this investment carries significant risks.  Buyer and Buyer’s legal and financial 
advisors must request and carefully review all legal and financial documents related to the property and 
tenant.  While the tenant’s past performance at this or other locations is an important consideration, it is not 
a guarantee of future success.  Similarly, the lease rate for some properties, including newly-constructed 
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record 
of actual performance, or comparable rents for the area.  Returns are not guaranteed; the tenant and any 
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms 
of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or 
other conditions.  Regardless of tenant history and lease guarantees, Buyer is responsible for conducting 
his/her own investigation of all matters affecting the intrinsic value of the property and the value of any 
long-term lease, including the likelihood of locating a replacement tenant if the current tenant should 
default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential 
replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use 
of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment 
Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation 
and/or purchase of this net leased property.

NET LEASED DISCLAIMER
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Broker of Record

2005 Market St., Suite 1510
Philadelphia, PA 19103

Lic. #: RMR006104
Firm Lic. #: RB062197C

EXCLUSIVELY LISTED BY:
DEAN ZANG

EXECUTIVE MANAGING DIRECTOR
NATIONAL RETAIL GROUP 

WASHINGTON, D.C.
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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the 
accuracy of the information.  References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. 

Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. ©2026 Marcus & Millichap. All rights reserved


