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Kissimmee Florida is the #1 spot in
Florida that the country is moving to
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FUTURE MIX-USE DEVELOPMENT
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INVESTMENT OVERVIEW

$15,986,500

PURCHASE PRICE

6.50%

CAP RATE

Marcus g Millichap
NNN FITNESS

INVESTMENT HIGHLIGHTS

=y Brand New 15 Year NNN Lease
OFFERING DETAILS This trop'hy Kissimmee Iocati'on is a game changer for ECS Fitnesvs with
— completion and Grand Opening scheduled for February 2025. This state-of-the-

ADDRESS 1345 E Osceola Pkwy Kissimmee, FL 34744 art facility will feature cutting-edge strength equipment, group cycling and
TENANT EGS Fitness / Fitness Alliance FL, LLC fitness classes, kids club, MOVEGS Cinema, massage chairs, sauna, pool, and
LEASE TYPE NNN the back yard-outdoor workout area.
LEASE TERM 15 Years

High Growth Area
RENT COMMENCEMENT DATE 12/15/2024 ﬁ‘. . g . . . — . .

Kissimmee, FL is experiencing significant economic and population growth,
LEASE EXPIRATION 12/31/2039 with over 54K new residents between 2022 and 2023. This property further
BASE RENT $966,000 benefits from being situated less than 2 miles from the new Tupperware
2025 FIXED CAM REIMBURSEMENTS $105,000 headquarters and The Crosslands, a new contemporary retail complex with
2025 FIXED CAM EXPENSE ($31,878) 450,000 square feet of well-known national stores. Located on Osceola
2025 NOI $1,039,122 Parkway and Florida's Turnpike serving a combined 135,900 vehicles per day.
TOTAL GLA 42,000 SF 1 Prime Transit Location

LOT SIZE

OUTDOOR EXERCISE AREA
YEAR BUILT

RENT PSF

OPTIONS

INCREASES

PARKING

RENT SCHEDULE

LEASE YEARS ANNUAL RENT
Years1-5 $966,000
Years 6 - 10 $1,062,600
Years 11-15 $1,168,860
Option 1 $1,285,620
Option 2 $1,414,140
Option 3 $1,555,680

DEMOGRAPHICS

2.42 AC

2,517 SF

2024

$23.00

(3) 5 Years

10% Every 5 Years
Access to 744

RENT PSF
$23.00
$25.30
$27.83
$30.61
$33.67
$37.04

Situated adjacent to the new Tupperware HQ and train stop, this property
offers unparalleled convenience and accessibility. This prime location is set to
benefit from increased foot traffic and enhanced connectivity, making it an
attractive investment opportunity for businesses and investors alike.

Dominant Retail Hub Location

Located in the vibrant Kissimmee, FL retail hub featuring over 1.5M SF of

retail within a 3-mile radius. The property is situated within Gateway Station,

a 86,500 SF shopping center, it benefits from being shadow anchored by

a high-performing Walmart Supercenter with 3.1M annual visits. National
tenants include Harbor Freight, Dollar Tree, Cato, Sanitas, McDonald’s, Wells
Fargo, TD Bank, Panera Bread, Denny’s, Acceptance Insurance, Gamestop, and
Sally’s Beauty.

Opportunity Zone Incentive

This property is located in an Opportunity Zone, a program that aims to foster
economic development and job creation. Qualified Opportunity Zone Funds
attract investors through possible tax benefits. Possible tax benefits include
capital gains deferral, capital gains reduction, and capital gains exclusion.

1 MILE AHHI 3 MILE POP 3 MILE AHHI 5 MILE POP 5 MILE AHHI

1 MILE POP

4,51 $54,818 109,949 $68,538 235,013 $68,186
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POPULATION GROWTH & NEW DEVELOPMENTS

KISSIMMEE, FL

Population Growth & Residential Development Infrastructure & Transportation

Kissimmee has seen steady population growth, attracting new residents
with its affordable housing, diverse communities, and family-friendly
environment. To accommodate this influx, there has been a surge

in residential developments, including new single-family homes,
townhouses, and apartment complexes.

Commercial Expansion

Commercial real estate in Kissimmee is thriving, with new shopping
centers, dining establishments, and entertainment venues opening
throughout the city. Areas like the Loop and Crosslands are popular
shopping destinations that continue to expand, drawing both locals and

tourists. Additionally, the hospitality sector is growing, with new hotels

and resorts being developed to cater to the increasing number of visitors.

Mixed-Use Developments

There has also been a rise in mixed-use developments, blending
residential, commercial, and recreational spaces into cohesive
communities. These developments aim to create vibrant, walkable
neighborhoods that meet the needs of modern residents and businesses.

BOOMING ORLANDO SUBMARKET
Kissimmee, FL, has experienced significant growth and
development in recent years, driven by its proximity to

major attractions like Walt Disney World and its appeal as

residential and commercial hub in Central Florida.

To support its growth, Kissimmee has invested in infrastructure
improvements, including road expansions and public transportation
enhancements. The SunRail commuter train service has been a
significant addition, improving connectivity between Kissimmee and
other parts of the Greater Orlando area. This has made the city more
accessible and attractive to both businesses and residents.

Tourism & Entertainment

Tourism continues to be a major economic driver in Kissimmee, with
new attractions and entertainment options constantly being introduced.
The area’s proximity to theme parks and natural attractions like Lake
Tohopekaliga makes it a popular destination for visitors, further fueling

the local economy.

Overall, Kissimmee is experiencing robust growth, with new
developments across residential, commercial, and infrastructure sectors.
This trend is likely to continue as the city capitalizes on its strategic

location and growing appeal as a dynamic place to live, work, and visit.

#1

DESTINATION IN FLORIDA

According to Uhaul’'s numbers, the growth index
shows that not only does Florida have 10 of the
Top 25 U.S Growth Cities, but Kissimmee is the #1
spot in FL that the country is moving to.




SITE PLAN
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42,000 SF 2,517 SF 2.42 AC
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EoSFITNESS
BETTER GYM. BETTER PRICE.
HVLP 2.0 2014 125+ 1 Million+
Market Leader Year Founded Locations in U.S. Members

TENANT OVERVIEW

EOS Fitness, is a leader in the fitness industry with its High Value. Low Price. (HVLP
2.0)® gyms, is an inclusive and welcoming organization committed to empowering
exercise practitioners of all experience levels. With more than 125+ locations open
or on the way in Arizona, Florida, Nevada, Southern California, Texas and Utah, EOS
Fitness is rapidly expanding. Providing serious fitness options, EOS Fitness offers the

best equipment, high-energy workout classes, and extensive personal training options
starting at just $9.99 per month.

EOS also offers innovative recovery options including The Tank, a brand-new recovery
space featuring Hyperice percussion massagers, Normatec compression boots,
professional grade stretch tables and Cryolounge+ loungers; and Recovery Rooms
dedicated to complete relaxation with Human Touch® massage chairs. As part of the
company’s five-year growth plan, EOS plans to have 250+ open gyms by 2030.
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KISSIMMEE, FL

POPULATION
2023 Population
2028 Projection
HOUSEHOLDS
2023 Households
2028 Projection
HOUSEHOLD INCOME
Avg Household Income
Median Household Income
EDUCATION
Some College, No Degree
Associate Degree
Bachelor’s Degree
Advanced Degree
EMPLOYMENT
Civilian Employed
Civilian Unemployed
Civilian Non-Labor Force

U.S. Armed Forces

4,511

4,765

1,475

1,557

$54,818

$49,473

928
352
345

147

2,170
14

1,389

109,949

115,144

36,615

38,325

$68,538

$52,734

24,363
12,787
12,583

5,807

55,336
2,209
29,813

121

235,013

247,435

78,270

82,397

$68,186

$52,016

52,015
28,074
28,310

12,595

119,357
4,795
62,781

213



Population: 79,226 Households: 24,291
2020 Census 2020 Census

The Vacation Home Capital of the World

Kissimmee is the largest city and county seat of Osceola County, Florida, United States. As of the
2020 census, the population was 79,226. It is a Principal City of the Orlando-Kissimmee-Sanford,
Florida, Metropolitan Statistical Area, which had a 2020 population of 2,673,376. The Census
Bureau defines an urban area with Kissimmee as the principal city, which is separated from the
Orlando urban area. The Kissimmee-St. Cloud, FL urban area had a 2020 population of 418,404,
making it the 100th largest in the United States.

Kissimmee is just 25 minutes southwest of Orlando International airport Kissimmee area is home
to many of the world’s most famous theme parks, including Walt Disney World, Universal Orlando
Resort, SeaWorld, and Legoland. Kissimme is also home to the multinational multi-level marketing
company Tupperware Brands.

Marcus g Millichap
NNNFITNESS

Orlando-Kissimmee-Sanford MSA
3rd Largest Metropolitan Area in Florida




REPRESENTATIVE PHOTO

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap Real Estate
Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein
is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for
the subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances,
PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s
plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus
& Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty
or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commmercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to
indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap,
and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SINGLE TENANT NET LEASE MARKETING PACKAGE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information commmunicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by Marcus & Millichap are for
example only, represent only what might occur, and do not represent the current, actual, or future performance of this property or tenant. The value to any buyer of any property depends on factors that should
be evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors (collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation
of any property, tenant, and information deemed material to that buyer, to determine to their satisfaction the suitability of a particular property for each buyer’s particular needs. All potential buyers should
be comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing this or any other property. Information provided by Marcus & Millichap, including this marketing
material, is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and documents related to the property
and tenant which the buyer deems material to their particular needs. While the tenant'’s past performance at this or other properties might be an important consideration, past performance is not a guarantee
or necessarily a reliable indication of future performance. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant'’s projected
sales with little or no record of actual performance or comparable rents for the area. Future performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or
property taxes, or may fail to comply with other material terms of their lease. Cash flow may be interrupted in part or in whole due to market, economic, environmental, or other conditions. Regardless of tenant
history and lease guarantees, every buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the likelihood of locating a
replacement tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants, considering
the location of the property, market rental rates, and the buyer’s legal ability to make alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential buyers
are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving the property’s physical condition or financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them
harmless, from any claim, cost, expense, or liability arising out of your purchase of this property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage
or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 Marcus
& Millichap. All rights reserved.
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7,546 Closed

Transactions in 2023

$43.6B Total
Volume Closed in 2023
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MARK THIEL

Senior Managing Director

San Diego | (858) 373-3206
Mark.Thiel@marcusmillichap.com
License: CA 01469342

JAKE BORDELON

First Vice President Investments

San Diego | (858) 373-3133
Jake.Bordelon@marcusmillichap.com
License: CA 02048307

30 Transactions 80+ Offices
Every Business Day Across the U.S. & Canada




