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15-Year Lease Term " 15 Locations in 30 States i vg Visits (Placer.ai) $15.97/SF
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INVESTMENT OVERVIEW

$10,627,931

Purchase Price

7.25% ‘ 13.8 Years

Cap Rate Term Remaining

OFFERING DETAILS

ADDRESS 7370 N Blackstone Ave
CITY, STATE Fresno, CA
TOTAL GLA 48,260 SF
LOT SIZE 4.38 AC
PARKING +230 Spaces
BUILT / RENOVATED 1999/2025
TENANTS Crunch Fitness, Party Works

Click to View - _ ’ R s g—
Google Map - ‘ 3 2,02
- ' . - AVERAGE CHECK-INS PER DAY
: (TRAILING 6 MONTHS)

FITNESS Etrect vicil



https://www.google.com/maps/place/7370+N+Blackstone+Ave,+Fresno,+CA+93650/@36.841891,-119.789109,431a,35y,360h,26.45t/data=!3m1!1e3!4m6!3m5!1s0x809442a80274ed29:0xf410eeb11e546ca8!8m2!3d36.8439601!4d-119.7890153!16s%2Fg%2F11b8y_gy9y?entry=ttu&g_ep=EgoyMDI1MDUyNy4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/@36.8437107,-119.7900588,3a,75y,69.09h,94.13t/data=!3m7!1e1!3m5!1sHCFsxsk6JzXGx7GXesOMsw!2e0!6shttps:%2F%2Fstreetviewpixels-pa.googleapis.com%2Fv1%2Fthumbnail%3Fcb_client%3Dmaps_sv.tactile%26w%3D900%26h%3D600%26pitch%3D-4.132046938730014%26panoid%3DHCFsxsk6JzXGx7GXesOMsw%26yaw%3D69.08717549527748!7i16384!8i8192?entry=ttu&g_ep=EgoyMDI1MDUyNy4wIKXMDSoASAFQAw%3D%3D
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BRAND-NEW BUILDOUT WITH A
LONG-TERM LEASE

This brand-new Crunch Fitness opened in January
2026 and is secured by a new 15-year lease, providing
long-term, stable cash flow backed by a nationally
recognized tenant.

STRATEGIC LOCATION, EXPANDING
INFRASTRUCTURE

The surrounding trade area is anchored by 25+
national brands with approximately 1.5 Million SF of
retail. Fresno’s primary retail artery, the site benefits
from excellent visibility and high daily traffic counts
exceeding 110,000 VPD combined nearby traffic.

TOP-PERFORMING CRUNCH FITNESS
LOCATION

In the past 6 months, this Crunch Fitness has had an
average of 2,021 daily visits, ranking this location in
the top 15% of Crunch Fitness locations nationwide,
and in the top 8% of locations in California (Placer.ai).

INSTITUTIONAL-BACKED, TOP
PERFORMING FRANCHISEE

The lease is guaranteed by Fitness Ventures, one
of the largest and fastest-growing operators in the
Crunch Fitness system. The company owns and
operates 115 locations across 30 states and was
recently acquired by Meaningful Partners, a private
equity firm focused on health and wellness-oriented
consumer businesses.




LEASE OVERVIEW

LEASE DETAILS

RENT COMMENCEMENT 5/23/2025
LEASE EXPIRATION 5/22/2040
LEASE TYPE NN
NOI $770,525*
CRUNCH GLA 37,426 SF
PARTY WORKS GLA 10,834 SF
TOTAL RENT PSF $15.97
PRICE PSF $220
OPTIONS (2) 5 Years
INCREASES Structured

CRUNCH RENT SCHEDULE

LEASE YEARS ANNUAL RENT
YEARS1-5 $690,000
YEARS 6 - 10 $776,250
YEARS 11 - 15 $873,281
OPTION1 $982,441
OPTION 2 $1,105,246

*Co-Tenant Party Works Inc. exercised their 2nd of (4) Syr
options early :and are currently paying $73,205/yr NNN
until 11/1/2026 when their rent increases to $80,525/yr NNN
expiring 10/31/2031. Seller ‘will credit any difference in rent
from COE until next increase.




Crunch Fitness
in California

Top 2%

Of Fithess Centers
Nationwide

Top 3%

of Fitness Centers
in California

Top 15%

of Crunch Fitness’
Nationwide

PROPERTY RANKING OVERVIEW

Foot Traffic (Placer.ai)

Marcus g Millichap
NNN FITNESS

Averaging over 2,021 check-ins per day (trailing 6 months)

Ranking Overview

I Crunch Fitness

M Blackstone Ave, Fresno, CA

Nationwide

Chaln: Crunch Fitness | Visits | Jan 1st, 2026 - Jun 30th, 2026
Data provided by Placer Labs Inc. (www.placer.al)

Ranking Overview

I Crunch Fitness

N Blackstone Ave, Fresno, CA

Nationwide

447 ;-

e

Category: Fitness | Visits | Jan 1st, 2026 - Jun 30th, 2026
Data provided by Placer Labs Inc. (www.placer.ai)
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® Marcus @Millichap
TENANT SUMMARY | CRUNCH FITNESS - ~ NNN FITNESS

L

IDEMENTS
Crunch believes in making serious exercise fun by fusing fitness and entertainment and -
pioneering a philosophy of ‘No Judgments. Crunch serves a fitness community for all kinds &=l b=l
of people with all types of goals, exercising all different ways, working it out at the same place \'
together. Crunch serves three million members with over 550 gyms worldwide in 41 states, 4
the District of Columbia, Australia, Canada, Costa Rica, Portugal, Puerto Rico, Spain, and India.
Crunch is rapidly expanding across the U.S. and around the globe.

Crunch Fitness has unveiled “Crunch 3.0", a new gym design that focuses on enhancing the
member experience through improved aesthetics, expanded amenities, and a greater emphasis
on strength training, recovery, and overall wellness. N~

150 Years 3.5Million Crunch3.0 550+ FRANCHISEE SUMMARY

INDUSTRY EXPERIENCE MEMBERS NEW HVLP REDESIGN LOCATIONS

Founded in 2016 by Brian Hibbard, Fitness Ventures, LLC is
one of the largest Crunch Fitness franchisees in the United
States and one of the fastest-growing operators in the high-
value, low-price (HVLP) fitness category.

The Company operates 115 locations across 30 states and is on
pace to exceed 130 locations by year-end, with a robust pipeline
of new club developments and acquisitions underway. Backed
by Meaningful Partners, Fitness Ventures pairs a disciplined
operating and development strategy with a relentless focus
on execution - operating some of the highest-volume Crunch
locations in the system and delivering industry-leading
financial returns.

115+ 30 1 Million

LOCATIONS STATES MEMBERS

13




REGIONAL MAP

The trade area consists of #110,344 households
with an average household income of +$102,351
within a 5-mile radius.

+295,229

TOTAL CONSUMER SPENDING

$3.5B+

MEDIAN AGE

360.0

AREA PROXIMITY

FRESNO YOSEMITE INTNL AIRPORT
6 MILES

DOWNTOWN FRESNO
6.4 MILES

FRESNO CHAFFEE ZOO
7.4 MILES

I-5 ACCESS
43 MILES

Marcus g Millichap
NNN FITNESS

SUBJECT PROPERTY
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Marcus g Millichap
NNN FITNESS

FRESNO, CALIFORNIA

STRATEGIC LOCATION & GROWING POPULATION BYI=ViaTade V.:Wp ] = | Fad <

Fresno is the 5th largest city in California with a population of over 540,000,

and the Fresno Metro Area exceeds 1 million residents. Centrally located POPULATION AL L R 2o e
between Los Angeles and San Francisco, Fresno offers convenient access to 2025 Population 13,923 105,700 295,229
major highways (Highways 41,99, and 180) and Fresno Yosemite International [ T
Airport, making it a regional transportation hub. 2030 Population Projection 14,075 106,783 299,019
HOUSEHOLDS
ECONOMIC CENTER OF THE CENTRAL VALLEY
| N, = (I 2025 Households 5,806 42,315 110,344
Fresno anchors California’s Central Valley economy, known as the nation’s
top agricultural producer, contributing over $7 billion annually. It's also 2030 Household Projection 5,868 42,759 111,782
diversifying with healthcare, education, and logistics sectors.
HOUSEHOLD INCOME
COST-EFFECTIVE MARKET Avg Household Income $82,473 $110,233 $102,351
Compared to other major California metros, Fresno offers lower costs of B . 467,870 $84.076 475,869
living and doing business, attracting companies and residents seeking e s e f . :
affordability without sacrificing access to urban amenities. EDUCATION
Some College, No Degree 3,507 25,350 69,350
: Associate Degree 636 4,450 12,922
Selea b Bachelor's Degree 2,291 17,848 41,368
e S RS S—— Advanced Degree 785 10862 24358
o . : } : - - - | 4 ':
na"ll'lf R e k#q# - : s EMPLOYMENT
' e LA Y B il Civilian Employed 6,951 50,462 136,496
L 1 H it 1""" . i B
n. h “Fi fiiLELEE Ry B | Civilian Unemployed 406 2,736 9,819
P . “ : ‘ o
{ ]" e ¢ " U.S. Armed Forces 27 175 439
It :
- -
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NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it fromn Marcus & Millichap and should not be made available to any other person or
entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject
property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with,
or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SINGLE TENANT NET LEASE MARKETING PACKAGE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified or conducted any due diligence, and will
not verify or conduct any due diligence, regarding information commmunicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or representation about the accuracy or completeness of any information and expressly
denies any obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by Marcus & Millichap are for example only, represent only what might
occur, and do not represent the current, actual, or future performance of this property or tenant. The value to any buyer of any property depends on factors that should be evaluated by each buyer together with the buyer's tax, financial, legal, and
other professional advisors (collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of any property, tenant, and information deemed material to that buyer, to determine to their satisfaction the suitability
of a particular property for each buyer's particular needs. All potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing this or any other property. Information provided by
Marcus & Millichap, including this marketing material, is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and documents related to the property and tenant which the buyer deems
material to their particular needs. While the tenant'’s past performance at this or other properties might be an important consideration, past performance is not a guarantee or necessarily a reliable indication of future performance. Similarly, the
lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant's projected sales with little or no record of actual performance or comparable rents for the area. Future performance
and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow may be interrupted in part or in whole due to market,
economic, environmental, or other conditions. Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants, considering the location
of the property, market rental rates, and the buyer’s legal ability to make alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential buyers are admonished and advised to engage
Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving the property’s physical condition or financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless, from any claim, cost, expense, or
liability arising out of your purchase of this property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must
verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2025 Marcus & Millichap. All rights reserved.

Tony Solomon | Broker of Record
23975 Park Sorrento, Ste. 400, Calabasas, CA 91302 | P: (310) 909-5500 | Lic #: 01238010 | TonySolomonBOR@marcusmillichap.com

Marcus &MilliChap OFFICES NATIONWIDE AND THROUGHOUT CANADA




MARK THIEL
Senior Managing Director
San Diego | (858) 373-3206
Mark.Thiel@marcusmillichap.com
License: CA 01469342

JAKE BORDELON

Senior Director Investments

San Diego | (858) 373-3133
Jake.Bordelon@marcusmillichap.com
License: CA 02048307
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