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INVESTMENT OVERVIEW Marcus g Millichap

NNN FITNESS

$4,518,000 INVESTMENT HIGHLIGHTS
? ?

PURCHASE PRICE

7.00%

CAP RATE

=/ Long Term Lease w/ Approved Carveout
Retro Fitness in Richardson, TX features over 10.75 years remaining on the
% initial lease term with a 10% increase in 5 years. The offering also includes

1301 E Belt Line Rd, Richardson, TX 75081 a tenant approved .60 Acre carveout along E Belt Line Rd primed for

Retro Fitness EEZEICRrEnT.

SCelRaoeie Iyl Growing Regional Fitness Concept

NNN* Retro Fitness is an expanding fitness center concept boasting a network
$316,260 of 200 locations and over two decades of industry expertise. Rooted in
10.75 Yrs accessibility, cutting-edge amenities, and personalized support, Retro Fitness
empower individuals to achieve their fitness aspirations. Under new visionary

12/31/2034 leadership, Retro Fitness is poised for an even brighter trajectory ahead.
26,120 SF

3.43 AC i¥:  Thriving Retail-Centric DFW Location

2015 Located amid an established retail corridor in an appealing growth market,

B

$12.10 and positioned along a bustling thoroughfare this property features excellent
: access and prominent visibility. Located adjacent to the Richardson Square

$172.97 power center, which spans over 99 acres and is anchored by Super Target and
(1) 10 Year
11% Increase in 2029; 4% Annual in Options

+214 . ’
8 LT T

* Landlord Responsible for Roof & Structure

RENT SCHEDULE

LEASE YEARS ANNUAL RENT RENT PSF
$316,260 $12.10
$351,870 $13.47
$369,975 $14.16

DEMOGRAPHICS
1 MILE POP 1 MILE AHHI 3 MILE POP 3 MILE AHHI 5 MILE POP 5 MILE AHHI

14,760 $109,096 154,045 $87,303 351,031 $92,058
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NNN FITNESS
Ret&o\ﬁitrm
HVLP 20+ Yrs 200+
Health Club Operator In the Industry Locations in U.S.

TENANT OVERVIEW

Retro Fitness, for nearly 20 years, has been providing members with a timeless approach Forbes #kcnec @NE“’S WS] FOXNEWS
to exercise, health, and fitness. With 200 health clubs open or in development, Retro %

Fitness is one of the fastest growing High Value-Low Price franchises in the United States.

With a new executive leadership team led by former Starbucks executive, Andrew Alfano,

Retro Fitness provides investors and franchisees with a full suite of services including

real estate site selection, training, in-club support, marketing services, and operations to

deliver a turnkey and operational solution.

Retro Fitness is an attractive fitness destination for consumers because of its inclusive
community, state-of-the-art equipment, group fitness classes, personal training, and
Zen Den amenities like massage chairs and tanning. Retro Fitness' brand initiatives allow
them to take the fitness journey with consumers inside and outside of the four walls of the
club. They have added video segments in mental health, healthy cooking, nutrition, and
at home workouts which includes the Retro Fitness Cobra, our at home cycle initiative.

Retro Fitness recently purchased all You Fit locations in the Dallas-Fort Worth area as part
of Project LIFT, a new company initiative to open 500 health clubs in 50 Black and brown
communities across the country over the next five years. In addition to the Dallas location,
Retro Fitness has also acquired You Fit gyms in Richardson, Garland and Mesquite.
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THE POWER BEHIND THE GUARANTEE

BlackRock is one of the world's largest asset management firms, overseeing trillions of dollars in assets across various investment strategies, including
equities, fixed income, and alternatives. Founded in 1988, it has grown to become a global leader in financial services, with a strong focus on technology and
sustainability in investment practices. The company is known for its influential role in shaping global markets and advising governments and institutions on
financial and economic policies.

Franchise Times

BlackRock-backed Eastwood Capital to Open 70
Retro Fitness Gyms in Communities of Color

Laura Michaels Editor-in-chief of Franchise
Times May 13, 2022 Updated May 16, 2022

James Collins is the first franchisee to invest in Retro Fitness as
part of Project Lift, with his Eastwood Capital Partners signing a
deal to open up to 70 gyms in communities of color in the Dallas,
Houston and Southeast Florida markets. Through Project Lift,
Retro Fitness has a goal to open 500 gyms in 50 Black and brown
communities over the next five years.

There'san opportunity, said Collins, to focus development in “Black
and brown working class and middle-class communities” to help
address what he noted is “one of the biggest social determinants
of health"—access to health and wellness resources. The obesity
rate in the United States reached 42.4 percent in 2018, according
to the most recent Centers for Disease Control and Prevention
data. Black and Hispanic populations exceed that national rate, at
49,6 percent and 44.8 percent, respectively, and the two groups
each account for less than 13 percent of fitness club members.

“So by putting these accessible and affordable fitness locations in
these communities, we hope to help improve these outcomes,”
said Collins, founding partner of Eastwood Capital. Retro Fitness,
which describes itself as a high-value, low-price franchise, has 120-
plus locations and membership plans start at $19.99.

Though his private equity firm is based in New York, Collins noted
he's setting up a corporate headquarters in Houston to develop and
support his Retro locations, with the aim of hiring from within the
community there and at the gym level to also “do our small part to
decrease the wage gap.” The McKinsey Global Institute reported
the median annual wage for Black workers is approximately 30
percent, or $10,000, lower than that of white workers.

Collins, whose career includes stints at Roark Capital and Bain &
Company, formed Eastwood Capital in 2012, investing his own
money and raising funds on a deal-by-deal basis with a focus on
middle market investments in consumer and business services.
The agreement with Retro Fithess is his first deal with institutional
backing, as Eastwood partnered with financial giant BlackRock
through its BlackRock Impact Opportunities Fund. The new fund,
which BlackRock announced May 11, has secured more than $800
million in initial commitments toward a $1 billion target and is
investing in “businesses and projects owned, led by, or serving
people of color, with a particular focus on Black, Latinx and Native
American communities.”

Eastwood Capital is among the fund's first three investments. The
partnership, said Collins, arose through his relationship with Ladell
Robbins, managing director of BlackRock Alternative Investors.
“This type of deal ... is pretty much an ideal fit with what they're
looking to achieve,” said Collins.

CLICK HERE TO VIEW FULL ARTICLE
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26,120 SF 3.43 AC 214 SPACES
GLA LOT SIZE PARKING
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OUTPARCEL OPPORTUNITY Marcus & Millichap

NNN FITNESS

OUTPARCEL DETAILS

ADDRESS 1301 E Belt Line Rd, Richardson, TX 75081
LOT AREA 26,000 SF
PARKING PROVIDED 13 Spaces
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REGIONAL OVERVIEW
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DEMOGRAPHICS

RICHARDSON, TX | DFW MSA

1 MILE 3 MILES 5 MILES

POPULATION
2023 Population 14,760 154,045 351,031
2028 Projection 14,704 151,900 348,881
HOUSEHOLDS
2023 Households 5,147 57,423 131,786
2028 Projection 5,095 56,590 130,702

HOUSEHOLD INCOME

Avg Household Income $109,096 $87,303 $92,058
Median Household Income $87,546 $65,648 $66,135
EDUCATION
Some College, No Degree 3,066 30,100 63,424
Associate Degree 858 8,353 18,156
Bachelor’s Degree 3,109 25,122 59,937
Advanced Degree 1,230 10,725 31,060
EMPLOYMENT
Civilian Employed 8,290 81,017 184,818
Civilian Unemployed 163 3,343 8,188
Civilian Non-Labor Force 3,527 37,007 83,705
U.S. Armed Forces n 70 152
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Population: 119,469 Households: 45,200 Dallas Fort-Worth MSA
2020 Census 2020 Census 16 Miles South

Richardson, TX Earned S&P "AAA" Rating for 14 Straight Years EHE

Richardson is a city in Dallas and Collin counties in Texas. As of the 2020 United States census,
the city had a total population of 119,469. Richardson is an inner suburb of Dallas. It is home

to the University of Texas at Dallas and the Telecom Corridor, with a high concentration

" Q A A "
of telecommunications companies. More than 5,000 businesses have operations within

Richardson’s 28 square miles, including many of the world’s largest telecommunications and

S&P Rating
networking companies such as AT&T, Verizon, Cisco Systems, Samsung, ZTE, MetroPCS, Texas Since 2008, both Standard &
Instruments, Qorvo, and Fujitsu. Richardson's largest employment base is provided by the Poor's and Moody's have upgraded
insurance industry, with Blue Cross and Blue Shield of Texas's headquarters, a regional hub

Richardson's credit rating to "AAA"

from the previous rating of "AA+". At

for the insurance company GEICO, regional offices for United Healthcare, and one of State the time, R'.Chardson was operof only
four cities in the state of Texas and

Farm Insurance's three national regional hubs located in the community. From 2005 to 2009 one of 88 cities in the nation with an
"AAA" rating from Standard & Poor's.

Richardson had substantial increases in its economy. The city's total assessed property value
went up from $8.3 billion in 2005 to $14 billion in 2017.



CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be made
available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to
establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation,
and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property and
improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial
condition or business prospects of any tenant, or any tenant’s plansor intentionsto continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources
we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and
makes nowarranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measuresto verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commmercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to
indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap,
and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SINGLE TENANT NET LEASE MARKETING PACKAGE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by Marcus & Millichap are for
example only, represent only what might occur, and do not represent the current, actual, or future performance of this property or tenant. The value to any buyer of any property depends on factors that should
be evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors (collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation
of any property, tenant, and information deemed material to that buyer, to determine to their satisfaction the suitability of a particular property for each buyer's particular needs. All potential buyers should
be comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing this or any other property. Information provided by Marcus & Millichap, including this marketing
material, is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and documents related to the property
and tenant which the buyer deems material to their particular needs. While the tenant’s past performance at this or other properties might be an important consideration, past performance is not a guarantee
or necessarily a reliable indication of future performance. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant'’s projected
sales with little or no record of actual performance or comparable rents for the area. Future performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or
property taxes, or may fail to comply with other material terms of their lease. Cash flow may be interrupted in part or in whole due to market, economic, environmental, or other conditions. Regardless of tenant
history and lease guarantees, every buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the likelihood of locating a
replacement tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants, considering
the location of the property, market rental rates, and the buyer’s legal ability to make alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential buyers
are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving the property's physical condition or financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them
harmless, from any claim, cost, expense, or liability arising out of your purchase of this property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage
or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2023 Marcus
& Millichap. All rights reserved.

OFFICES NATIONWIDE AND THROUGHOUT CANADA
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7,546 Closed

Transactions in 2023

$43.6B Total
Volume Closed in 2023

30 Transactions
Every Business Day
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MARK THIEL

Senior Managing Director
San Diego | (858) 373-3206
Mark.Thiel@marcusmillichap.com

License: CA 01469342

JAKE BORDELON

Vice President Investments
San Diego | (858) 373-3133
Jake.Bordelon@marcusmillichap.com

80+ Offices
Across the U.S. & Canada

License: CA 02048307




Information About Brokerage Services

11-2-2015

Texas law requires all real estate license holders to give the following information about

EQUAL HOUSING
OPPORTUNITY

TYPES OF REAL ESTATE LICENSE HOLDERS: .

*A BROKER s responsible for all brokerage activities, including acts performed by sales
agents sponsored by the broker.

A SALES AGENT must be sponsored by a broker and works with clients on behalf of the
broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party
that the broker represents):

*Put the interests of the client above all others, including the broker’s own interests;
+Inform the client of any material information about the property or transaction received by
the broker;

*Answer the client’s questions and present any offer to or counter-offer from the client; and
*Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property
owner’s agent through an agreement with the owner, usually in a written listing to sell or
property management agreement. An owner’s agent must perform the broker’s minimum
duties above and must inform the owner of any material information about the property or
transaction known by the agent, including information disclosed to the agent or subagent
by the buyer or buyer’s agent.

AS AGENT FOR BUYERI/TENANT: The broker becomes the buyer/tenant’s agent by
agreeing to represent the buyer, usually through a written representation agreement. A
buyer’s agent must perform the broker’s minimum duties above and must inform the buyer
of any material information about the property or transaction known by the agent, including
information disclosed to the agent by the seller or seller’s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties
the broker must first obtain the written agreement of each party to the transaction.

brokerage services to prospective buyers, tenants, sellers and landlords.

The written agreement must state who will pay the broker and, in conspicuous bold or
underlined print, set forth the broker’s obligations as an intermediary. A broker who acts
as an intermediary:

*Must treat all parties to the transaction impartially and fairly;

*May, with the parties’ written consent, appoint a different license holder associated with
the broker to each party (owner and buyer) to communicate with, provide opinions and
advice to, and carry out the instructions of each party to the transaction.

*Must not, unless specifically authorized in writing to do so by the party, disclose:

othat the owner will accept a price less than the written asking price;

othat the buyer/tenant will pay a price greater than the price submitted in a written offer;
and

oany confidential information or any other information that a party specifically instructs
the broker in writing not to disclose, unless required to do so by law.

AS SUBAGENT: Alicense holder acts as a subagent when aiding a buyer in a transaction
without an agreement to represent the buyer. A subagent can assist the buyer but does
not represent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD
BE IN WRITING AND CLEARLY ESTABLISH:

*The broker’s duties and responsibilities to you, and your obligations under the
representation agreement.

*Who will pay the broker for services provided to you, when payment will be made and
how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for
information purposes. It does not create an obligation for you to use the broker’s services.
Please acknowledge receipt of this notice below and retain a copy for your records.

Marcus & Millichap 9002994 tim.speck@marcusmillichap.com 972-755-5200

Licensed Broker/Broker Firm Name or Primary Assumed Business Name License No. Email Phone
Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200

Designated Broker of Firm License No. Email Phone

Licensed Supervisor of Sales Agent/Associate License No. Email Phone

Sales Agent/Associate’s Name License No. Email Phone

Regulated by the Texas Real Estate Commission

Information available at www.trec.texas.gov

Buyer/Tenant/Seller/Landlord’s Initials

IABS 1-0

Date



