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INVESTMENT OVERVIEW

$5.709,000

Purchase Price

8.00%

Cap Rate

10 Years

Term Remaining

OFFERING DETAILS

ADDRESS

111 S Weber Road

CITY, STATE

Bolingbrook, IL

TOTAL GLA

LOT SIZE
PARKING

33,111 SF
3.74 AC

+170 Spaces
YEAR BUILT / RENOV.

2001/2025

Picklr Inc.

GUARANTOR

@icmn

Click to View
Google Map

Click to View
Street View

_PICKLR

LEASE DETAILS

RENT COMMENCEMENT 4/30/2026
LEASE EXPIRATION 4/29/2036
LEASE TYPE NNN
NOI $456,720
RENT PSF $13.79
PRICE PSF $172.42
OPTIONS (2) 5 Years
INCREASES 2% Annually

Strong Corporate Tenant

Leased to The Picklr, the world's largest pickleball
club concept. By year-end 2025, Picklr will operate 80
locations nationwide and has over 500 locations sold
internationally, making it one of the fastest-growing
companies in the U.S.

New Buildout w/ Strong Lease Structure

This property features a brand-new buildout and is
leased on a NNN basis, structure is the only landlord
responsibility, tenant is responsible for roof. The lease
includes 2% annual rent increases and has 10 years
remaining, offering long-term, stable income.
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RENT SCHEDULE

LEASE YEARS ANNUAL RENT
4/30/2026 - 4/29/2027 $456,720
4/30/2027 - 4/29/2028 $465,854
4/30/2028 - 4/29/2029 $475,171
4/30/2029 - 4/29/2030 $484,675
4/30/2030 - 4/29/2031 $494,368
4/30/2031-4/29/2032 $504,256
4/30/2032 - 4/29/2033 $514,341
4/30/2033 - 4/29/2034 $524,628
4/30/2034 - 4/29/2035 $535,120
4/30/2035 - 4/29/2036 $545,823

Recent Capital Improvements

The property includes a brand-new roof with a 15-year
transferable warranty (2025) and new HVAC systems
installed in 2025.

High Traffic Corridor

Positioned near major national retailers including Target,
Meijer, The Home Depot, Lowe's, Jewel-Osco, Kohl's, and
Chick-fil-A, ensuring consistent foot traffic and strong
cross-promotional potential.

- Marcus K Millichap =i
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https://www.google.com/maps/place/111+S+Weber+Rd,+Bolingbrook,+IL+60490/@41.6961191,-88.1248055,172m/data=!3m1!1e3!4m6!3m5!1s0x880e5903506f4eb5:0xb5e6aefd7ff3b1d8!8m2!3d41.6961847!4d-88.1247571!16s%2Fg%2F11rnfbgy72?entry=ttu&g_ep=EgoyMDI1MTAxMy4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/111+S+Weber+Rd,+Bolingbrook,+IL+60490/@41.6962212,-88.1246053,3a,75y,254.53h,96.7t/data=!3m7!1e1!3m5!1sTsf0B7oKTgP-QoQmJj-9aQ!2e0!6shttps:%2F%2Fstreetviewpixels-pa.googleapis.com%2Fv1%2Fthumbnail%3Fcb_client%3Dmaps_sv.tactile%26w%3D900%26h%3D600%26pitch%3D-6.698033738882728%26panoid%3DTsf0B7oKTgP-QoQmJj-9aQ%26yaw%3D254.53390568110265!7i16384!8i8192!4m15!1m8!3m7!1s0x880e5903506f4eb5:0xb5e6aefd7ff3b1d8!2s111+S+Weber+Rd,+Bolingbrook,+IL+60490!3b1!8m2!3d41.6961847!4d-88.1247571!16s%2Fg%2F11rnfbgy72!3m5!1s0x880e5903506f4eb5:0xb5e6aefd7ff3b1d8!8m2!3d41.6961847!4d-88.1247571!16s%2Fg%2F11rnfbgy72?entry=ttu&g_ep=EgoyMDI1MTAxMy4wIKXMDSoASAFQAw%3D%3D
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Company Profile

Inc. 5000 companies meet strict criteria, See our methodology,

TENANT SUMMARY
THE PICKLR

The Picklr is North America's fastest-growing indoor
pickleball franchise, offering a premium experience with
private lessons, court rentals, tournaments, corporate
events, and social play. The company has rapidly expanded
from its first location in Kaysville, Utah, to over 50 open
clubs across the United States as of September 2025. With
more than 500 franchise locations sold globally, The Picklr
is on track to open over 80 new clubs by the end of 2025.

The company closed a Series B funding round in June 2024,
achieving a valuation of $59 million and bringing its total
capital raised to $9 million. Backed by high-profile investors
including Super Bowl Champion Drew Brees, The Picklr is
expanding into international markets such as Japan and
Canada. The global pickleball market is projected to reach $9.1
billion by 2034, reflecting the sport's explosive growth and The
Picklr's strategic positioning.

WWW.THEPICKLR.COM

ThePickir

(®




IN THE NEWS

e

The Picklr has taken on an aggressive growth strategy as the
sport has seen exponential growth. Pickleball saw a 223%
jump in participation over a three-year span, according to
the Sports and Fitness Industry Association, making it the
“fastest-growing” sport for several years running.

Current Open Franchises Sold in
52 Loctions 300+ Just‘Over 12 Months
States across Clubs Planned to
32+ eus, 72  Gpenin2025

Global Expansion - By early 2025, The Picklr has established a strong presence across more
than 32 U.S. states and is now accelerating its global expansion. International growth plans
include the launch of 20 clubs in Japan over the next five years, as well as 50 additional
locations across Australia and New Zealand.

Rapid Scale - The Picklr is the world's fastest growing indoor pickleball franchise and
has shown strong fast growth in franchise sales, signed locations, and club openings.
This helps reduce per-unit overhead and supports economies of scale. Strong branding
& partnerships; alignments with major players in the pickleball ecosystem (Pickleball
Inc., Wingfield, etc.), and expanding into international markets, increase credibility and
touchpoints for growth.

Brand-New World's Fastest Growing

l[ \\ 10-YEAR LEASE INDOOR PICKLE%L FRANCHISE
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BOLlNGBROOK, IL Marcus g Millichap

NNNFITNESS

NEMOGRADUWICCS

Bolingbrook is a premier southwestern suburb, just 28 miles from @J POPULATION
downtown Chicago, offering strong demographics and excellent regional

: 2024 Population 1,533 80,072 202,916
connectivity.
2029 Projection 11,549 79,337 201,015
~F HOUSEHOLDS
Within a 3-mile radius, the area features 3 million square feet of retail, oz == 5 e Bt Ly
1.8 million square feet of office space, and over 1,500 multifamily units, AR Y ! .
attracting consistent consumer traffic. 2029 Projection 3,670 25,439 67,295
A: HOUSEHOLD INCOME
Home to a mix of established and new developments, Bolingbrook Avg. Household Income $139,496 $150,968  $141,906
boasts high household incomes, strong population growth, and a diverse, MedialFHousehold INcome $117,966  $123,777  $115,001
stable residential base.
i% EDUCATION
Some College, No Degree 2,325 12,634 34,115
Associate Degree 712 3,570 8,873
Bachelor’s Degree 2,422 17,724 41,470
Advanced Degree 1,059 11,054 28,989
% EMPLOYMENT
Civilian Employed 6,640 44,394 109,877
Civilian Unemployed 265 1,611 4,192

U.S. Armed Forces (0] Vi 55




NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it fromn Marcus & Millichap and should not be made available to any other person or
entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject
property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with,
or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SINGLE TENANT NET LEASE MARKETING PACKAGE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified or conducted any due diligence, and will
not verify or conduct any due diligence, regarding information commmunicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or representation about the accuracy or completeness of any information and expressly
denies any obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by Marcus & Millichap are for example only, represent only what might
occur, and do not represent the current, actual, or future performance of this property or tenant. The value to any buyer of any property depends on factors that should be evaluated by each buyer together with the buyer’s tax, financial, legal, and
other professional advisors (collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of any property, tenant, and information deemed material to that buyer, to determine to their satisfaction the suitability
of a particular property for each buyer’s particular needs. All potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing this or any other property. Information provided by
Marcus & Millichap, including this marketing material, is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and documents related to the property and tenant which the buyer deems
material to their particular needs. While the tenant’s past performance at this or other properties might be an important consideration, past performance is not a guarantee or necessarily a reliable indication of future performance. Similarly, the
lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant'’s projected sales with little or no record of actual performance or comparable rents for the area. Future performance
and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow may be interrupted in part or in whole due to market,
economic, environmental, or other conditions. Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants, considering the location
of the property, market rental rates, and the buyer's legal ability to make alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential buyers are admonished and advised to engage
Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving the property's physical condition or financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless, from any claim, cost, expense, or
liability arising out of your purchase of this property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must
verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2025 Marcus & Millichap. All rights reserved.

OFFICES NATIONWIDE AND THROUGHOUT CANADA

Marcus g Millichap
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OFFERING MEMORANDUM

MARK THIEL
Senior Managing Director
San Diego | (858) 373-3206
Mark.Thiel@marcusmillichap.com
License: CA 01469342

JAKE BORDELON
Senior Director Investments
San Diego | (858) 373-3133
Jake.Bordelon@marcusmillichap.com
License: CA 02048307



