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INVESTMENT OVERVIEW

$11,265,500

Suggested Asking Price

71.25% 10 Years

Cap Rate Term Remaining

| OFFERING DETAILS

ADDRESS 19550 Restaurant Row
CITY, STATE Houston, TX
TOTAL GLA 45,000 SF
LOT SIZE 3.78 AC
PARKING +294 Spaces
YEAR BUILT 2005

TENANT Fitness International LLC

Click to View
Google Map
/
LAIFITNESS. Click to View
Street View

LEASE DETAILLS RENT SCHEDULE

LEASE EXPIRATION 10/31/2035 LEASE YEARS ANNUAL RENT RENT PSF
LEASE TYPE NNN 11/1/25 - 10/31/2030 $816,750 $18.15
NOI* $816,750 11/1/30 - 10/31/2035 $898,425 $19.97
RENT PSF $18.15 OPTION 1 $988,268 $21.96
PRICE PSF $250.34 OPTION 2 $1,087,094 $24.16
OPTIONS (3) 5 Years OPTION 3 $1,195,804 $26.57
INCREASES Lessor of CPl or 10% Every 5 Yrs Rent Schedule above assumes the maximum

*Based off the estimated rent increase in
November 2025

Long-Term Investment Opportunity

LA Fitness demonstrated their commitment to this
location by executing a 15-year lease which runs through
2035, underscoring the company’s continued success
and long-term commitment to this prime location.

Prime Location in Thriving Market

Situated 23 miles east of Houston, and 7.6 miles from Katy,
this property is surrounded by major national and local
retailers, including Ashley Furniture, At Home, H-E-B,
Kohl's, and Lowe's. With a 5-mile population exceeding
258,000 and an average household income of $104,544
the location benefits from exceptional demographics and
a vibrant retail environment.

10% rent increases every 5 years

Corporate-Backed Security

Leased by Fitness International, LLC, the parent company
of LA Fitness, with 728+ locations and an S&P ‘B/Stable’
rating.

Top Performing Location & Built-in Customer Base

This LA Fitness location ranks in the top 12% of all fitness
centers nationwide and top 12% of health clubs in Texas,
according to Placer.Ai data (trailing 12 months). These
exceptional rankings reflect strong customer loyalty,
further enhanced by the growing number of new
apartments adjacent to the fitness center, providing a
built-in customer base of health-conscious residents.



https://www.google.com/maps/place/LA+Fitness/@29.7877516,-95.7126252,653m/data=!3m2!1e3!4b1!4m6!3m5!1s0x8640d8938a9d49fb:0x3c694135aaa22ba4!8m2!3d29.7877516!4d-95.7126252!16s%2Fg%2F1vs5x307?entry=ttu&g_ep=EgoyMDI1MDcyMy4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/@29.7865318,-95.712614,3a,75y,0.13h,96.02t/data=!3m7!1e1!3m5!1sibf6fNMhtTSpdO1PiWPR3A!2e0!6shttps:%2F%2Fstreetviewpixels-pa.googleapis.com%2Fv1%2Fthumbnail%3Fcb_client%3Dmaps_sv.tactile%26w%3D900%26h%3D600%26pitch%3D-6.020864666527643%26panoid%3Dibf6fNMhtTSpdO1PiWPR3A%26yaw%3D0.13155769293835817!7i16384!8i8192?entry=ttu&g_ep=EgoyMDI1MDcyMy4wIKXMDSoASAFQAw%3D%3D
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TENANT SUMMARY
LA Fitness | Fitness International LLC

Fitness International, LLC, known as LA Fitness, is the largest
non-franchised fitness club operator in the United States and
Canada. Founded in 1984 and headquartered in Irvine, Calif,,
LA Fitness is one of the fastest growing sports club chains
with more than 728+ locations across the United States and
Canada. RetailStat, LLC estimates the company has annual
revenue of $2.09 billion in 2023. LA Fitness was also ranked #1
out of 100 in Club Industry’s Top 100 Health Clubs of 2019.

LA Fitness clubs offer state-of-the-art equipment and cardio
areas, group and specialty classes, indoor heated lap pools,
whirlpool spas and saunas, racquetball and basketball courts,
full locker facilities, personal trainers, and babysitting. In 2022,
they launched its Club Studio Fitness brand, which operates
as a cutting-edge fitness experience that brings together
boutique fitness classes and luxury amenities into one gym.

WWW.LAFITNESS.COM

% 40+ YRS

In the Industry

Z‘)?a?ots in

the U.S.

2.09B
2$023 Est.

Revenue

14,000+

Employees
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$247 MILLION EXPANSION PROJECT

Houston Methodist West Hospital announced
a $247 million expansion project, scheduled
to commence this fall with anticipated
completion by 2027 This project, including
the $185 million for hospital expansion and $62
million for community expansion, emphasizes
Houston Methodist's commitment to meeting
the growing health care needs of West Houston,
particularly in Katy and its surrounding areas,
as one of Texas' fastest-growing regions. This
initiative marks one of the largest expansion
projects in Houston Methodist West Hospital's
14-year history.

EXPANSION HIGHLIGHTS:

» Over 129,000 square feet of new and
renovated service areas

» A 36-bed observation unit, increasing the
hospital’s total bed count to 307

» Four state-of-the-art operating rooms (ORs)

» 16 additional emergency department (ED)
rooms

» New endoscopy suite

» New 65,000SF comprehensive care center

\V/ 1O V
Cl L A
Q)
- k3 =
.
‘,.\./"“)
Texas Children’s
™ Hospital’

WORLD'S LARGESTy
CHILDREN'S HOSPITAL

HOUSTON & &

Meth(dlst [

LEADING MEDICINE

2 energ
jcom O

ROOXEBED | sunkr;:suncm
k . b 1 S 20 24BUILT F

™ /- BluePearl
Pet Hospital

1d|IN NI LV



h, | HOUSTON ENERGY CORRIDOR & MEMORIAL CITY
5 jm e Prominent sub-market in the Houston, TX MSA

‘-i-'-ﬁ.-'..‘ ' B i

s il 1 The subject property is located at the tip of the I-10 Houston Energy Corridor,

T s i
’ ;. a premier, centrally located business hub that is home to some of the world'’s
e n e r y - largest corporations, thousands of acres of parks and open space, good schools
a / .
L C® Corridor
F e L - (T I.

Established in 2001, the District has long been home to some of the largest
energy companies as well as medium and small start-up, tech and engineering
firms, making it the heart and soul of the Energy Capital of the World. The
Energy Corridor contains over 26 million square feet of office space, with an
employment capacity of over 105,000.

and diverse retail.

|

the district is anchored by Memorial City Mall, the nation’s 38th-largest shopping
mall; Memorial Hermann Memorial City Medical Center; CityCentre, a high-
density mixed-use development; and Town & Country Village, a shopping center.

TOWN & COUNTRY

& CITYCENTRE VILLAGE

m MEMORIAL CITY

CityCentre is a mixed-use development. CityCentre
is a 50-acre development with 2.1 million square
feet of gross floor space,including 400,000 square
feet of retail, restaurants and entertainment, a
149,000-square-foot fitness facility, 425,000 square
feet of office space, and a variety of rental and non-
rental residential developments.

This 47-acre district iis -a -thoughtfully .planned,
meticulously executed, self-contained community.
It encompasses sophisticated retail and dynamic
dining, open-air plazas, beautifully designed green
spaces, multiple entertainment options, spaces to
work and live, and the 245-room world-class hotel
The Moran CITYCENTRE.

Memorial City, a vibrant 300-acre, mixed-use
development, A modern residential and commercial
area, Memorial City has upscale apartment
complexes and several shopping centers with brand-
name fashion and home goods stores. Memorial
City Mall has a movie theater and an ice-skating
rink, while local dining options range from chain
restaurants and casual cafes to refined steakhouses.

The mall features Target, JCPenney, Macy's, and
Dillard's in addition to Cinemark. district features
top-tier office spaces, luxurious residences, hotel
accommodations, and a variety of retail and dining
options.

Town & Country Village is an open-air shopping
center. The 43-acre development features over
550,000 square feet of retail space and a 10-story,
250,000-square-foot office building and is currently
expanding, with a brand new mid-rise office and a
new retail center under construction along Town
And Country Blvd

Located Iin a dense, established marketthe center
offers over 90 retailers, including mainstream
brands, stylish boutiques, and a variety of dining
options. The center also provides services such as
banking, healthcare, and beauty treatments, making
it a one-stop destination for shopping and services.
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HOUSTON, TEXAS

Houston is a top destination for corporate relocations, due to its business-
friendly environment. Approximately 24 Fortune 500 companies are
headquartered in the metro. Houston has been the #1 exporting metro in
the U.S. for 12 of the past 13 years, exporting $180.9 billion in 2024

Over 40 post-secondary educational institutions are in the metro. Nearly
33 percent of citizens ages 25 and older have a bachelor’'s degree, with
almost 12 percent also holding a graduate or professional degree.

Houston has a lower cost-of-living than many major metros, no state
income tax and a below-average median home price. In 2024, the Houston
region added ~58,000 jobs, with a forecast of 71,200 new jobs for 2025.
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POPULATION

2024 Population 14,509 106,555 258,662
2029 Projection 15,076 108,184 268,083
HOUSEHOLDS

2024 Households 5,196 36,171 86,570
2029 Projection 5,406 36,740 89,731
HOUSEHOLD INCOME

Avg Household Income $95,230 $103,925 $104,544
Median Household Income $66,440 $81,698 $84,528
EDUCATION

Some College, No Degree 2,949 21,095 49,794
Associate Degree 889 5,725 12,361
Bachelor's Degree 2,402 19,215 46,479
Advanced Degree 1,371 10,485 24,602
EMPLOYMENT

Civilian Employed 7,653 55,629 135,672
Civilian Unemployed 524 2,810 6,149
U.S. Armed Forces 7 64 125

13






NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it fromn Marcus & Millichap and should not be made available to any other person or
entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject
property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with,
or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SINGLE TENANT NET LEASE MARKETING PACKAGE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified or conducted any due diligence, and will
not verify or conduct any due diligence, regarding information commmunicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or representation about the accuracy or completeness of any information and expressly
denies any obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by Marcus & Millichap are for example only, represent only what might
occur, and do not represent the current, actual, or future performance of this property or tenant. The value to any buyer of any property depends on factors that should be evaluated by each buyer together with the buyer's tax, financial, legal, and
other professional advisors (collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of any property, tenant, and information deemed material to that buyer, to determine to their satisfaction the suitability
of a particular property for each buyer's particular needs. All potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing this or any other property. Information provided by
Marcus & Millichap, including this marketing material, is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and documents related to the property and tenant which the buyer deems
material to their particular needs. While the tenant'’s past performance at this or other properties might be an important consideration, past performance is not a guarantee or necessarily a reliable indication of future performance. Similarly, the
lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant's projected sales with little or no record of actual performance or comparable rents for the area. Future performance
and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow may be interrupted in part or in whole due to market,
economic, environmental, or other conditions. Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants, considering the location
of the property, market rental rates, and the buyer’s legal ability to make alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential buyers are admonished and advised to engage
Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving the property’s physical condition or financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless, from any claim, cost, expense, or
liability arising out of your purchase of this property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must
verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2025 Marcus & Millichap. All rights reserved.

Marcus &MiIIiChap OFFICES NATIONWIDE AND THROUGHOUT CANADA
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MARK THIEL
o Senior Managing Director
San Diego | (858) 373-3206
Mark.Thiel@marcusmillichap.com
License: CA 01469342

JAKE BORDELON
Senior Director Investments
San Diego | (858) 373-3133
Jake.Bordelon@marcusmillichap.com
License: CA 02048307

IN CONJUNCTION WITH

MARK RUBLE
Executive Managing Director
Phoenix | (602) 687-6766
Mruble@marcusmillichap.com
License: AZ: SA550593000

ZACK HOUSE
Managing Director Investments
Phoenix | (602) 687-6650
Zhouse@marcusmillichap.com
License: AZ: SA665750000

CHRISLIND
Senior Maqaging'bﬂé'ctq_!' Investments
ﬁ:‘é,, F{Ho_é%L(_GQZ)PﬁE_—TG?Sb :
Chris.Lipd ‘r%;'tc_:us nillichap.com -

License: #’s&gz'zsgﬁqgg ;
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Information About Brokerage Services

11-2-2015

Texas law requires all real estate license holders to give the following information about

ISﬁgﬁiurmsun:
TUNITY

TYPES OF REAL ESTATE LICENSE HOLDERS: .

*A BROKER is responsible for all brokerage activities, including acts performed by sales
agents sponsored by the broker.

*A SALES AGENT must be sponsored by a broker and works with clients on behalf of the
broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party
that the broker represents):

*Put the interests of the client above all others, including the broker’s own interests;
«Inform the client of any material information about the property or transaction received by
the broker;

*Answer the client’s questions and present any offer to or counter-offer from the client; and
*Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property
owner’s agent through an agreement with the owner, usually in a written listing to sell or
property management agreement. An owner’s agent must perform the broker’s minimum
duties above and must inform the owner of any material information about the property or
transaction known by the agent, including information disclosed to the agent or subagent
by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by
agreeing to represent the buyer, usually through a written representation agreement. A
buyer’s agent must perform the broker’s minimum duties above and must inform the buyer
of any material information about the property or transaction known by the agent, including
information disclosed to the agent by the seller or seller’s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties
the broker must first obtain the written agreement of each party to the transaction.

brokerage services to prospective buyers, tenants, sellers and landlords.

The written agreement must state who will pay the broker and, in conspicuous bold or
underlined print, set forth the broker’s obligations as an intermediary. A broker who acts
as an intermediary:

*Must treat all parties to the transaction impartially and fairly;

*May, with the parties’ written consent, appoint a different license holder associated with
the broker to each party (owner and buyer) to communicate with, provide opinions and
advice to, and carry out the instructions of each party to the transaction.

*Must not, unless specifically authorized in writing to do so by the party, disclose:

othat the owner will accept a price less than the written asking price;

othat the buyer/tenant will pay a price greater than the price submitted in a written offer;
and

oany confidential information or any other information that a party specifically instructs
the broker in writing not to disclose, unless required to do so by law.

AS SUBAGENT: Alicense holder acts as a subagent when aiding a buyer in a transaction
without an agreement to represent the buyer. A subagent can assist the buyer but does
not represent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD
BE IN WRITING AND CLEARLY ESTABLISH:

*The broker’s duties and responsibilities to you, and your obligations under the
representation agreement.

*Who will pay the broker for services provided to you, when payment will be made and
how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for
information purposes. It does not create an obligation for you to use the broker’s services.
Please acknowledge receipt of this notice below and retain a copy for your records.

Marcus & Millichap 9002994 tim.speck@marcusmillichap.com 972-755-5200

Licensed Broker/Broker Firm Name or Primary Assumed Business Name License No. Email Phone
Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200

Designated Broker of Firm License No. Email Phone

Licensed Supervisor of Sales Agent/Associate License No. Email Phone

Sales Agent/Associate’s Name License No. Email Phone

Regulated by the Texas Real Estate Commission

Information available at www.trec.texas.gov

Buyer/Tenant/Seller/Landlord’s Initials

Date IABS 1-0



